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(x) Budget Quota

(xi) Wedge Shape Sales Territory

(xii) Moral Appeals.

(ix) Sales Promotion

(viii) Mechanical test in advertisingeffectiveness

(ii) DAGMAR approach

(iii) Affordabilitymethods in advertisingbudget

(iv) Indoor Media

(v) DirectAdvertising

(vi) MediaVehicles

(vii) Salesmeetings

1. Write short notes on any ten of the following:

(i) Advertising - Social Process
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9. Explain the different factorsdeterminingthe size of sales
force. lOx2=20

8. What is the sales force recruitment process ? Explain
.different sources of sales force recruitment.

7. Explainin detaildifferentmethodsand techniquesof sales
forcemotivation.

(Attempt any two questions)

6. What is personalsellinganddiscussthe primaryobjectives
of personal selling?

SECTION-C

5. Discuss the various methods of advertising budget and
discussin briefthe factorsaffectingthe advertisingbudget.

lOx2=20

4. What are the objectives of advertising? Discuss various
approaches task of objective setting.

3. Whatdo youunderstandby ethicsin advertising? Discuss
any five unethicaladvertisements.

2. What is advertising agency? Explain the functions of
advertisingagency.

(Attempt any two questions)

SECTION-B
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